Q. How do you address your clients’ biggest concerns when
educating them on the benefits of eco-friendly product choic-
es?

A. | give them the facts, and one of the truths is that pur-
chasing high quality, enduring materials not only helps the
environment, but is much more cost effective in the long
run.The emphasis is on the LONG RUN because these sus-
tainable products are made to last.

Q. Once you've cleared up misconceptions and put your
clients’ concerns at ease, do most people go the eco-friendly
way?

A.The most committed do, but there’s still some resistance
because my whole approach is the antithesis of what's being
advocated in our fast paced society, where quick fixes and
the type of immediate gratification you see in “Trading
Spaces” or “Extreme Home Makeover” is what people
want.

Q. How do you deal with the client who's looking for immedi-
ate gratification?

A. | dare to ask the question: “Do you really want that, or
do you want some trendy cover-up and to be instantly grat-
ified at the expense of good quality materials and work-
manship?”

Q. Do you have any last words on how the design community
and its clients should be viewing their role in making environ-
mentally conscious choices?

A. Positive first steps are fine.Awareness of what’s around us
is the key, and even incorporating ONE earth-friendly choice
or aspect into daily living is a step forward.
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